
6/4/2017

1

Making the News: 
Harnessing the Power of the 
Traditional Media in a Digital 
Media World

Presented by Cathy M. Rosenthal, CHES, 
Communications Consultant, 

Syndicated Pet Columnist, Author

Is traditional media dead?

Do we need traditional media in 
a digital world?

How do we harness the power 
of traditional media, and give 

them media what they need to 
improve our own outreach?

Source: Infographic by www.deloitte.com/us/tmtrends (2016)
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A Brand 
New World

• Social media as 
disruptor in how we 
consume news and 
information

• 67% of people get news 
from social media

• But information has not 
changed; only delivery 

• Traditional media is 
adapting and delivering 
news in formats people 
want to read
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Who is viewing what, where?
• TV still accounts for 70% of media 

consumed by the over 55s; and nearly 
60% of time spent on media by those 
aged 35-54.

• TV viewing by all ages increased by 7%.

• Social media represents 20% of time 
online or one of every five minutes spent 
online. 

• Social media sites have surpassed 
television as the most popular source of 
news for Millennials.

Knowing your audience
• About four-in-ten Americans often get news online.

• News watchers overwhelmingly prefer television, 
while readers prefer the web. 

• Young adults are less enthusiastic about news, but 
they are more likely to get news online.

• Those who prefer to get news online have more 
negative attitudes toward the news media.

• TV dominates as preferred news platform among 
very loyal news consumers.

Source: The Modern News Consumer, Pew Research Center - http://www.journalism.org/2016/07/07/the-modern-news-consumer/pj_2016-07-07_modern-news-consumer_1-01/

Photo Credit: PRNewsOnline
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The value of social media

• Anyone can create content, produce and 
distribute information (modern day 
newsletter)

• It reaches your followers (modern day 
direct mail, talking to donors, volunteers, 
and people who support you)

• It keeps the conversation going (modern 
day letter to the editor)

• It’s FREE to play (modern day advertising) 
but you have to pay to win)

• Doesn’t tell in-depth stories

• Doesn’t always reach people outside your 
followers 

• It attracts trolls and others who will say 
negative things you have to combat

• It’s FREE to play, but you have to PAY to win

Obvious Benefits Potential Downsides

The value of traditional media

• Provides original content; in-depth stories; 
provides third-party credibility; fact checks

• It expands your potential donors and 
adopters by telling the story to a larger 
audience

• Reporters share their stories on social 
media (new audience for you) and love it 
when you share their stories too.

• 67% of people get their news online.

• It’s FREE

• You have no control over messaging (but that 
often gives them more credibility)

• Doesn’t necessarily engage your fan base 
unless you share the story on your social 
media platforms. 

• No pitfall here. Getting reporters to write 
about your organization and programs and 
share them on social media only expands 
your base.

• No pitfall here. Almost all traditional media 
has online platforms now too.

• You have to PLAY to win

Obvious Benefits Potential Downsides

•Reaches larger audience
• Expands your audience



6/4/2017

5

– Seth Godin, American author, entrepreneur, marketer, and public 
speaker, TED Talk, How to Get Good Ideas to Spread

“I wish nonprofits would use it (social media) 
as a platform for new work, not a way to hide 
from doing the old work.” 

Using social media
Social Media only

• You post on FB and Twitter that you 
need donations

• Supporters see it; share it

• People make donations

• You take pictures and post on social   
media

• Lots of people hit “like” and “share” 
and comment 
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Using social and traditional media together
• You post on social media you need donations.
• You send out a press release to the media. 

Media makes small mention.
• You share it on your social media sites.
• Someone sees the story on TV, asks neighbors 

through “NextDoor” to donate; she is 
overwhelmed with stuff; she calls to let you 
know she is coming with families to deliver.

• You notify the media about the neighborhood 
delivery.

• The media cover the massive donation; 
interviews people and kids. 

• It runs on the 6 o’clock news. They’re famous. 
Each one shares on their social media, 
extending your reach in the community.

Full Circle 
Stories

• It reaches someone who is thinking of adopting a 
pet, but isn’t familiar with your group. 

• They go to your web page and look at your 
adoptable pets. They find one they like and visit 
you the next day. 

• They bring donations and adopt a pet.
• You take their picture and post it on your social 

media site as a new adopter.
• They go home and “like” and “follow” your social 

media. They share their adoption story with their 
friends. 

– Emily Baucom, WOAI TV 4, EMMY Award-winning journalist
From her bio: “Emily thrives on telling your stories.”

“Traditional media is a great place for 
nonprofits. In social media, stakeholders 
follow you and could miss something. TV 
reaches a broader audience and people 
who many not be aware your group even 
exists.”
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So what does the media 
want from nonprofits?
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Once Upon A Time

I’ll huff and I’ll puff and I’ll blow your house down.

I’ll be back.

Use the force Luke.

I have a dream.

There’s no place like home.

STORIES  

Becomes 
part of both 

personal 
and societal 

framing

Effective way 
to transmit 

information; 
more easily 

recalled

It activates 
all of our 

senses – all 
of our brain.

It has a 
mirroring 
effect on 

others

Our brains are wired for storytelling

The simpler 
a story, the 
more likely 
it will stick

It is a 
connection 

between 
cause and 

effect. 
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Identifying stories
• Help people / solve a problem

• Shine light on a problem or situation

• Educate, inform and/or entertain

• Local with national connection

• Timely (seasonal, holidays)

• Unusual, outside the norm

• Conflict/controversy (take a stand on 
something)

• Human/animal interest

• Weather-related info

• Trends

•Prominent person or celebrity

• Hoarders
• Abusers
• Dramatic rescues
• Community problems
• Human interest stories
• Great adoption stories
• Unique volunteer stories
• Special events

What kinds of stories can you deliver?
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Stories need to answer 2 questions…

Stories are not just a regurgitation of facts.

They are about figuring out what’s the point.

What’s the story here?

Kenneth L. Peters, the principal of Beverly Hills High 
school, announced today that the entire high school 
faculty will travel to Sacramento next Thursday for a 

seminar in new teaching methods. Amongst the 
speakers will be Margaret Mead, college president, 
Dr. Robert Maynard Hutchins, and California former 

governor Pat Brown.

There will be no 
school next Thursday
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I took over as Director of Animal Services at Animal Care Services Shelter in 
June 2011. Prior to my starting, the kill rate was at about 96%, the food was 
infested with bugs, the vaccines were six-months expired, there was not a grain 
of cat litter, a piece of cat food, a blanket for the animals, no basic medications 
or supplies (other than fatal plus and really long needles for doing heart shots –
yeah, it was bad). There was no adoption program, no transfer program, no 
outreach programs in the community…In a word, it was the most deplorable 
shelter, I had ever stepped foot in. I have done animal control for 11 years, and I 
took this shelter on as a project / challenge and have been here for just over 
one year…I have taken in over 1000 animals since starting last June, and have 
not had to euthanize one animal due to lack of space…

What’s the story here?

The one who tells the story and provides the 
information to the right audience in the right way. 

Who gets the coverage?
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Poor press releases

ALL CAPS.
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Note the date 
of the email 

Note the date
of the event

Shouldn’t use “rescue” 
from animal control

Media alert for 
ADL

t for ADL

t for ADL

t for ADL

t for ADL

1

1

1
1

1

Good press releases

Use numbers 
in release in 
headlines to 
make things 

easier for 
editors
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• Very personable and 
sincere

• E mail not press release

• Offers to send higher 
resolution photos 

• Gets to the point

• Indicates he read the 
newspaper by sending to 
specific editor
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SpayClinic to sterilize 50 pit bull terrier type dogs on Saturday, April 2
Free spay/neuter surgeries, free rabies vaccinations

for first 50 dogs scheduled for surgery

• Call 210-490-7700 for appointments 
• Chance to photograph 50 pit bull terrier-type dogs between

7:00 and 8:00 as they are checked into the clinic
• $5,000 grant from PetSmart Charities® to fund surgeries

Group Urges Crate Donations as Air Transport Gets Closer
Texas - Friday, May 12th marks the day of the first-ever air transport for ABC Animal Group. ABC 
is requesting that the public donate crates, both new and used, for the dogs to rest in while they 
are flown to their Idaho rescue partner. The crates must be airline approved plastic crates in 
good condition. 

Director of Operations NAME explains, “We are so excited for this transport and we can’t wait to 
expand our transport program. We have made all of the arrangements and selected dogs saved 
from the euthanasia list to benefit from this amazing opportunity. The final piece of the puzzle is 
rounding up crates for all of dogs to travel in. We are needing primarily large and medium crates, 
either new or used, having them will give us everything we need to send these lucky dogs up 
north”.

Crates ordered off of Amazon can be delivered to our clinic. All donated crates qualify for a tax 
write off and will continue to aid on these air transports in the future.

Pictures? Who’s 
flying the 

dogs?

How many 
dogs/crates?

Who is the 
rescue 

partner?

Where do 
they ship 
crates?

How long is 
the flight?

Where are 
their clinic 
locations?

Why are 
they doing 

this?

What’s missing?
What’s the story?
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Crates needed for first-ever life-saving air 
transport of dogs from City
On Friday, May 12, ABC Animal Group will be sending 62 dogs, formally slated for 
euthanasia, on a four-hour flight from City, Texas, to Boise, Idaho. Upon arrival, the 
Idaho Humane Society will pick up the dogs and take them back to their shelter for 
adoption.

ABC Animal Group needs donations of new and used, medium to large, airline-
approved dog crates to transport the dogs for the trip.

New crates ordered online can be shipped directly to ABC at 1000 Street Address, City, 
State, ZIP. New or gently used crates can be dropped off at any of ABC’s locations found 
here. All donated crates are tax-deductible and will be used for the monthly air 
transports going forward. ABC plans to provide one air transport and one ground 
transport of shelter pets to Idaho each month.

ABC arranged for the non-profit organization, Dog is My Co-Pilot, to transport the dogs 
from Texas City to Boise each month. Dog is My Co-Pilot flies dogs who are at risk of 
euthanasia in their communities to other communities where they have a better 
chance of finding forever homes. Whether ground or air, transport programs also help 
open up space in the originating shelters for more animals, saving even more lives.

 In 2016, ABC transported more than 500 local dogs to animal shelters elsewhere in the 
nation to ensure they didn’t get euthanized in our community.

FOR IMMEDIATE RELEASE
CONTACT: Cathy M. Rosenthal, 000-000-0000
March 15, 2014

Request for Coverage

WHAT: Free spay/neuter surgeries, free rabies
vaccinations for first 50 dogs scheduled 
for surgery

WHO: SpayClinic, a nonprofit providing free to 
low cost sterilizations for pets in 
San Antonio

WHEN: Saturday, April 2, 2011 from 8 a.m. to 5 p.m.

WHERE: 1555 Lake Rd, just one block north of Route 410 and I-10 

WHY: To help pet owners sterilize their pets; 
To reduce the overpopulation and eventually euthanasia of pit 
bull terrier-type dogs in the city shelter 

MORE:
• Pit bull terrier type owners should call 000-000-0000 for appointment.
• Photo opp between 7 and 8 a.m. of 50 pit bull terriers checking into the clinic for 
surgery (that will be something to see!)
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What does a press release include?
Standard title: FOR IMMEDIATE RELEASE.
You may also use: REQUEST FOR COVERAGE.

Contact information: Julie C. Advocate,  Executive Director, Humane Society of Animals, 000-0000, 
495 Parsley Road, Brussels, Texas 78444, Julie@humanesocietyofanimals.org.

Release title should be short and informative, conveying the topic matter while capturing the 
attention of the reader.

Subheads: Allow you to sum up press release

Bullet point summary: Allows you to sum up press release

Body of release:
◦ Always ask WHO this story is about and WHY should the media care.
◦ Present the most important information, including who, what, where, when and why, in the first 

sentences of the releases body, emphasizing why the event is newsworthy.
◦ Follow up with supporting background information and details, as needed, social media links, 

etc..
◦ Consider a quote to add depth to the release in the second or third paragraph. 

End the release with a ### sign to indicate the end of the document.

Boilerplate should provide information about your organization and include a mission statement.

Consider sending a 
social media release

Links to:

• Social media in the email
• A blog post
• Infographics
• Podcast or videos
• Curated content
• National stories that make 

the story relevant

How does a release become a story?
• Assignment Desk

• Shares with writers/reporters at newspaper 
and producers and news directors at TV

• Morning meeting – everyone brings ideas to 
the table

• News Editor (print) and news director 
(television) assigns stories

• Reporters – head out to cover story

• Reporter to write story or produce TV/script
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10 tips to get the media to tell your story

Answer the 5 W’s for the media –1
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– Terry Bertling, New Publications and Special Projects Editor for the San Antonio Express-News

“We get slammed every day with dozens to hundreds 
of emails and only get a few seconds to glance at each 
of them before moving to the next. Send something 
that will grab an editor’s attention because it’s 
interesting or different.”

“We are looking for story ideas that we can send a 
reporter or photographer out to cover. If groups can 
share something interesting that will be happening, 
like dogs flying to another city, so they don’t have to 
be euthanized here -- and they tell us far enough in 
advance -- then it will likely be something we will want 
to cover.”

Define the story. Who will you help or 
impact and how? Will this change the 
community?

2

Every reporter should get a different 
slant on a similar story.
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– Emily Baucom, WOAI TV 4, EMMY Award-winning journalist
From her bio: “Emily thrives on telling your stories.”

“I don’t think people realize the 
demand on me for story ideas. As a TV 
reporter, I have to come up with two 
enterprising stories a day – high impact 
stories that affect the entire city and 
can’t already have been covered on 
other stations or in the newspaper.”

Think visually...3

Imagine the 
moment 

and imagery 
that will tell 

the story.
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– Emily Baucom, WOAI TV 4, EMMY Award-winning journalist
From her bio: “Emily thrives on telling your stories.”

“The biggest obstacle to getting stories on 
the air is the lack of a character. Your agency 
is the expert, but I need a character –
someone impacted by the problem – to 
help tell that story. Point me in that 
direction and there’s a good change you will 
make the news.”

Bring a “character” to the story.4

– Lisa Norwood 
Public Relations and 

Outreach Manager 
City of San Antonio 

Animal Care Services

Format press releases; keep them crisp, 
interesting and to the point.

Cat shot with razor sharp arrow in shocking case of cruelty 
Feline named Maggie found gravely injured in Valley Hi area; search on for suspect

SAN ANTONIO (May 8, 2017)-A local homeowner investigating a noise in her front yard 

came across a horrifying sight this weekend—a cat pierced through the upper body with an arrow. 

The abused cat was discovered in a neighborhood off Valley Hi Drive Sunday afternoon. 

The orange tabby female, who investigators learned was named Maggie, was rushed to an 

ACS partner clinic for emergency treatment, but had to be humanely euthanized due to her 

grievous injuries. Maggie was microchipped, but witnesses recall seeing her roaming in the area 

and her listed owner indicated the friendly orange cat had been re-homed when the family moved 

out of state. 

ACS Cruelty investigators have several leads on the case, but need further information as 

they continue the investigation. Anyone with information on the person or persons who injured 

Maggie is asked to call 3-1-1 and ask to speak with the Animal Care Services Cruelty Investigations 

Unit. Tipsters can remain anonymous but are encouraged to give as much information as possible. 

5
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Know your audience and which media is the best to deliver 
the message – and then use that media to further your 
message on social media

6

• A single female, in her early 20s, renting a 
downtown apartment and making $150,000

• A single mom of five kids working two jobs and 
making less than $40,000 a year; no car

• A single female, in her mid 60s, retired and 
owning her own home

• A dual income family with two young kids living in 
suburbia making $170,000 combined income

• A retired couple in their 70s on a fixed income

• Potential pet owner, adopter or volunteer; 
reads online news sources 

• Potential for subsidized services; radio, 
billboards, fliers & bus signs

• Likely pet owner, donor, volunteer; reads 
social media, online news and local TV news

• Potential pet owners, donors, social media 
driven, gets news from social media

• Potential need for subsidized services; 
radio, TV and print

Determining demographics
http://grantspace.org/tools/knowledge-base/Funding-Research/Statistics/demographic-
information

https://factfinder.census.gov/faces/nav/jsf/pages/index.xhtml

City-Data.com | profiles of U.S. cities
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– Ron Aaron Eisenberg, CEO of the Eisenberg Group and former radio talk show host

“In addition to the exposure on frequency 
on day of a radio show, you can get a 
podcast of it and post on your website. 
You can excerpt it and email to major 
donors.”

Honor deadlines and lead times7
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Tailor stories for different media (when to be exclusive and when not)8

– Terry Bertling, New Publications and Special Projects Editor for the San Antonio Express-News

“Don’t send the same press to EVERYONE 
in every media outlet. We prefer to get 
news first and to find unique angles. 
Those are the kinds of stories we want to 
cover.”
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Columnists
Bloggers
Beat reporters
Features editors
Op-ed pieces
Letters to the Editor
Online news sources
Weather people
Radio personalities 

Utilize underused resources9

Use social media to share mainstream media stories and 
strengthen your relationship with reporters

10

Tag 
reporters

Send them 
messages

“Like” and 
share their 

stories

Share their 
stories

Give them 
story ideas

Help them 
to their job

Send them 
good press 

releases

Thank 
them

even if they are 
not your own

Every media outlet has a person who loves animals. 
Find that person and work with them 

to develop fun and helpful stories.
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– Cathy M. Rosenthal, Pet Columnist, Communications Consultant

cathy@writingforacause.com

@cathymrosenthal

@ThePetPundit

https://www.linkedin.com/pub/cathy-m-rosenthal/8/15a/195

Q&A


